
Business Volume 3, No. 10 (Paperback) \\ PDF \ BIP9GC1TE3

Business Volume 3, No. 10
(Paperback)

By Burroughs Adding Machine Company

Rarebooksclub.com, United States, 2012. Paperback. Book
Condition: New. 246 x 189 mm. Language: English . Brand New
Book ***** Print on Demand *****.This historic book may have
numerous typos and missing text. Purchasers can download a
free scanned copy of the original book (without typos) from
the publisher. Not indexed. Not illustrated. 1922 edition.
Excerpt: . The claim is made that credit business creates loyalty
and assures the merchant a larger share of business. Does it?
Have you ever had it happen that one of your credit customers
brought a load of hogs to market, came to you to get his usual
stock of flour, coffee, tea and maybe a little tobacco, said,
Charge it, and then went home to spend the evening with his
family poring over a mail-order catalog? The country
merchant s strongest competitor is the mail-order house. It has
long been argued that credit was a means of meeting mail-
order competition; but it is now at least an open question if
retail credit, granted by the country merchant, is not the mail-
order concern s greatest help. Under the credit system the
country merchant supplies what the farmer needs for
immediate consumption; and the farmer sends his...
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It in a single of my personal favorite ebook. It can be loaded with wisdom and knowledge You can expect to like just
how the blogger create this pdf.
-- Dr . Tr a vis B er g e        

This book is definitely worth buying. This really is for all who statte there had not been a worthy of studying. You will
not sense monotony at at any moment of the time (that's what catalogs are for concerning should you check with
me).
-- Mr . Ma r tin B a um ba ch         
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